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M I S S I O N  S T A T E M E N T
It is our mission, at Tour Magazine, to provide thought 
provoking and entertaining reading for young profession-
als and entrepreneurs with an edge.  We aim to capture 
the essence of Hip-Hop culture, which permeates from the 
underground, and present it onto a national stage. Thus, 
filling a huge void in the coverage of Hip-Hop culture.  

“How you act, walk, look and talk is all 

part of Hip-Hop culture. And the music is 

colorless. Hip-Hop music is made from 

Black, brown, yellow, red and white.”
— Afrika Bambaataa

1 Gould Keil, Jennifer. “Hip-Hop Generation Has $500B Spending Power.” 
New York Post. NYP Holdings, Inc. 2 March 2006. Web. 14 December 2013. 
2 Figures are based upon the feedback gathered by Facebook from the 
15K fans of our page.
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Gender  
Men: 69%   

Women: 31%

Age 
13-34 81%   
35-44 11%   

45+ 8%

F A C T S
According to Jennifer Gould Keil, of The New York Post: 

More than 24 million Americans aged 15 to 29— 
39% of the entire age group—identify with hip-hop 
culture.  And as hip-hop moguls develop empires that 
move from music to fashion, jewelry and beyond, their 
fans continue to back them with their pocketbooks. 
Their numbers are expected to grow to 25 million 
by 2010, with an increased disposable income of 
$644 billion—a 29.9 percent growth rate.1 
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INDIE ARTIST SPOTLIGHT

Peace. How long have you been rapping, and what mate-
rial have you released to date?

Pablo Skywalkin: I have been rapping a couple of years. My 
first mixtape was Born Rich, and the second one’s Raised 

Around Bosses.

What’s the science behind your name? 
Pablo Skywalkin: I like the name Pablo and Skywalkin 
came from my favorite mall here—Somerset. Somerset 
has a skywalk.

I’m going to be honest with you. Until recently, 
most of what I knew about Detroit’s Hip-Hop scene 

was based off of what I saw in 8 Mile. What do people 
need to know about Detroit’s Hip-Hop of today? 
Pablo Skywalkin: It’s real. And, we have many different styles and 
stories to tell. 

Describe your sound and tell us what it is that you bring to 
the game. 
Pablo Skywalkin: Fresh and flexy. I bring my own swag and 
a different style of rapping. The music is composed of real life 
experiences: losing my dad to the feds, the death of my cousin, my 
grinding and flexing.

What are you currently working on? 
Pablo Skywalkin: My first concert, on the road, was in Oakland, 
California. The show sold out in less than two weeks. Oakland has 
continued to show their love and support for me and my music. I’ve 
had shows in Akron, Ohio, Milwaukee, Wisconsin, Fort Wayne, Indi-
ana, and Modesto and Stockton, California. Born Rich was a huge 
success. It launched my career. My next single is Mansion Party. But, 
now I’m working on my movie: Raised Around Bosses, my clothing 
line: Million Dollar Dreams, and my next mixtape. 

How can our readers keep up with you and your music?
Pablo Skywalkin: Twitter: pabloskywalkin. Instagram: 
pabloskywalkin_4L. The website is under construction, but it will be 
up soon at Pabloskywalkin.com. Shout out to my fans. Love y’all.

Detroit, Michigan. A city known for its finan-
cial woes, high unemployment, and rampant 
crime, has become the perfect breeding 
ground for the struggle’s music—-Hip-Hop. 
That being the case, a bevy of new artists 

have sprung forth from the city. And one of the artists at the 
forefront of this Hip-Hop explosion is Pablo Skywalkin.

The 20-year-old rapper, who grew up listening to 
hometown legend, Blade Icewood, has become an 
underground sensation. Pablo Skywalkin is sell-
ing out shows throughout the Midwest and on the 
West Coast. And all of his videos are extremely 

popular on YouTube, with videos like Flex On Em and 
Act Like Me getting over a million and 478,000 views 
respectively. 

Therefore, what follows is a simple but telling  
synopsis of the artist and what drives him. Look it over. 
And when you’re finished, check out his  
videos. They’re dope! 
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“I bring my own swag  
          and a different style  

of rapping.”
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A D V E R T I S I N G
Rates 
Full Page         $400

Half Page        $250

1/3 Page     $200

Quarter Page   $150

Classified Ad  $75

Cover 2           $700

Cover 3           $500

Cover 4           $1000

*Custom packages are optional and will be quoted upon request.

Quarterly Release Schedule 
January 

April

July

October

Mechanical Specifications 
• Digital Ready Ads: Must be submitted as Adobe Acrobat 
PDF (Press Quality). All graphics and fonts MUST be em-
bedded.

• Resolution: 300 DPI, minimum.

• Colors: CMYK format ONLY. NO RGB, Indexed Color, 
Duotone, etc.

• Full Page bleed ads: MUST have an extra .125” of 
bleed all around.  Keep all live matter at least .25” from trim.

Tour Magazine assumes no liability for improperly sized 
advertisements.  Each advertisement must contain a 
signed insertion order.  Cancellations are not permitted 
after the closing date.

Full Page 
8.375” x 10.875” 
Plus .25” bleed

1/2 Page H 
7.375” x 4.9375”

Quarter Page 
3.6875” x 
4.9375”

1/3 Page 
2.3558” x 9.875”

1/2 Page V 
3.6875” x 9.875”
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Contact 

TOUR: REAL PEOPLE, PLACES & 
THINGS MAGAZINE, LLC

532 Alabama Ave., Apt. K

Salisbury, MD 21801

(443) 736-0109 

www.therealtourmagazine.com 
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