
m e d i a  k i t

Be a Part of the Magazine that Gives Washington Residents the  
Latest in Home Design, Remodeling & Energy Saving Ideas.

N A T U R A L  G A S  E C O - F R I E N D L Y  D E S I G N  A N D  L I F E S T Y L E  M A G A Z I N E

TM



The Magazine
Washington Gas is excited to present Energy 

of the City, a contemporary lifestyle magazine 

about eco-friendly living. Written in a tone that 

subtly proposes natural gas as a symbol of style, 

comfort, and environmental consciousness, En-

ergy of the City provides local residents with the 

latest in home redesign, décor, appliances and 

gadgets, money and space-saving tips. Readers 

can also find articles that highlight the benefits 

of choosing a natural gas home and informa-

tion on local venues, such as restaurants, malls, 

stadiums, new home communities, and other en-

tertainment outlets that are powered by natural 

gas. Energy of the City is an annual publication 

and distributed for free via local retail establish-

ments and metro locations throughout the city. 
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Washington Gas has a 160-year history of providing resources and in-

formation about home building, design and decor, energy conservation, 

and remodeling to our customers and the Washington, D.C., 

community. With more than 900,000 customers, Washing-

ton Gas is a premier media outlet for companies to promote 

their products and services. In addition, more than 100 local 

and national builders look to us to bring natural gas to their 

vertical (multifamily and mixed-use) projects, restaurants, 

retail spaces, and sporting and entertainment venues. 

Whether planning a remodeling project or upgrading 

their appliances, consumers overwhelmingly prefer natural gas to fuel 

their lifestyles. When it comes to natural gas products for the home, 

consumers know and trust Washington Gas. They expect straight talk, 

real expertise and help finding experienced companies to provide qual-

ity products, professional installation and service — and they look to us 

for the resources and answers.

Washington Gas
About

Energy of the City maga-
zine is printed using 100% 
biodegradable inks and 
on paper that is produced 
from harvested trees. 
Natural gas is the cleanest 
and most efficient energy 
source readily available  
to consumers today. 
Washington Gas is com-
mitted to the preservation 
of our forests and wildlife 
by enacting environmen-
tally responsible business 
practices.

Our commitment  
to the Environment 

This bustling neighborhood centered on 14th 

Street N.W., between Park Road and Columbia 

Road, is undergoing substantial revitalization. 

Devastated by the city’s 1968 riots, Columbia 

Heights has been slow to redevelop but is 

now a diverse area active with construction 

and commerce.

Columbia Heights’ new restaurants and 

stores include Pete’s Apizza, a fabulous New 

Haven–style pizza joint; Rumberos, serving Latin 

American tapas; and Commonwealth, a Brit-

ish-style pub. The small gems of the neighbor-

hood include Sticky Fingers vegan bakery, Julia’s 

Empanadas and, several blocks north, Taqueria 

Distrito Federal. For entertainment, try the Gala 

Hispanic Theater, which offers plays in Spanish 

with simultaneous English translation. Metro’s 

Green and Yellow Lines stop at the Columbia 

Heights Station.

The Atlas District, a newly minted area for 

nightlife on D.C.’s H Street N.E. is named after 

an old theater now home to the Atlas Performing 

Arts Center, the District’s sole community-based 

performing arts center. About a mile northeast 

of Union Station, this area is rapidly overcoming 

decades of urban blight.

H Street now houses some of D.C.’s most 

inventive and alternative bars, such as The Rock 

N Roll Hotel, offering live music shows and 

themed bar rooms; and The Red & The Black, a 

New Orleans–style tavern. The area is still in the 

midst of being revitalized — new bars, restau-

rants and coffee shops are opening all the time. 
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REFLECTING NEW SOPHISTICATION, TECHNOLOGY & ECO-CONSCIOUSNESS

If you could put your finger on one dominant home design theme 

today, it would have to be increased sensitivity to the environment. 

Designers, architects, manufacturers and homeowners are incorpo-

rating “green” into everything today. 

But the green movement goes way beyond just water-saving toi-

lets and LED lighting. Look at renewable flooring materials such as bamboo, 

cork and recycled carpeting, says Steve Rados of Friends & Family Flooring. 

Countertops are now being made of recycled glass, concrete and bamboo. 

Homes are being built without plastics, laminates and fume-

producing glues, and with more factory-made prefab 

elements. These prefab components are more efficient 

and more precisely constructed than traditional fram-

ing and generate far less waste, says George Thiede of 

Bethesda Contracting.

At the same time, more people are looking at their homes as places of refuge 

in a stressful world and are “cocooning” with family and friends. “A newer trend 

is the ‘rejuvenation’ room, whether to meditate, practice yoga or simply create a 

tranquil, spa-like space to counter our often-hectic lives,” says Ilissa Flamm, an 

EcoBroker Certified Realtor and Green Real Estate and EcoLiving Consultant. 

Designers are also thinking beyond paint and wallpaper to decorative wall murals. 

These go on like wallpaper — an interesting and cost-effective way to transform a 

room — and the sky’s the limit on designs. You can personalize an image or create 

a custom mural from personal photos or artwork (www.MuralsYourWay.com). 

John Katinas, AIA, Principal of Katinas-Bruckwick Architecture in Bethesda, 

says that kitchens are being designed to increase functions and features, now con-

taining computer, mail drop and mudroom areas, as well as recharging areas for 

cell phones. “Destination baths” include features such as coffee stations, fireplaces, 

spa showers and more. “We live in a pretty traditional region in the Mid-Atlantic,” 

says Katinas. “But we’re seeing more and more contemporary designs, lighter 

materials and smaller home footprints.” 

By J im mahaffie
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60% live in mid- to high-rise buildings

65% rent, 35% own

33% have natural gas for heating,  
53% prefer natural gas for heating

55% have natural gas for cooking,  
69% prefer natural gas for cooking

28% have natural gas for water heating,  
54% prefer natural gas for water heating

69% do not receive a gas utility bill 
 (it is included in their rent/condo fee)

D E M O G R A P H I C S

63% Travel via Car  |  27% Travel via Metro Bus/Rail

Gender  |  66% Female  |  34% Male

Age  |  30% 25-34  |  23% 35-49  |  38% 50+

Income  |  29% 25K-50K  |  26% 50K-75K  |  34% 75K+

M E D I A  E X P O S U R E 

(how they prefer to be reached by companies)

69% Email

87% Internet

75% TV

60% Magazine Advertisements

72% Local Publications
84% Family and Friends

65% Social Networks

74% via Companies They Already Do Business With
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