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Backroads Magazine is a free bi-monthly publication. The main purpose 

is to provide motorcycle enthusiasts with information for all Texas biker 

related events, articles/stories, local rides, bikes and biker oriented estab-

lishments such as motorcycle clubs, bars, restaurants, dealers, builders, 

mechanics, apparel and others. We are very loyal to our readers and desire 

to be a one-stop source for any biker related need or question. We offer that 

our readers submit articles/stories, pictures and any biker-related questions 

to us at any time. We’ll do our best to publish your pictures, stories and 

answer any questions that you may have about a particular bike, mechani-

cal issue or whatever inquiry you throw at us. Please let us know what you 

would like to see in the magazine as your opinion really does count.

Thank you for being a reader!

The Backroads Team
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Distribution & Demographics

Distribution & Marketing 

Backroads Magazine will be distributed to over 200 locations throughout 
D/FW and surrounding cities, along with being mailed directly to over 5,000 
local motorcycle owners. Each issue is produced bi-
monthly and will be delivered by the end of the first 
week and restocked by the end of the fourth week, to 
remain available for two months. Backroads Magazine 
participates in many events as a vendor or sponsor 
and passes out thousands of magazines per month to 
the public. In addition to physical copies, each issue 
will be emailed to over 30,000 local motorcycle enthusiasts. Backroads 
Magazine will be working with the media, such as, radio and internet to 

brand the magazine and drive traffic to Backroadsmag.com where you can 
download a digital copy of the current issue or sign-up for the Backroads Club 
Membership. We expect to reach 70,000 – 100,000 readers per issue, with a 
growth rate of 20% every four months and sign-up hundreds of Backroads Club 
Memberships each month.

Our readers are 
adventurous with fairly 
eclectic tastes and love the 
motorcycle lifestyle. They 
search for new places to 
ride, eat and stay, such 
as, bed & breakfasts inns, 
hotels and campsites. Our 
readers come from all 
walks of life, from executives 
to blue-collar workers. They 
own sport bikes, cruisers, 
touring bikes, stock or 
custom built, and support a 
variety of manufacturers. According to the 
Texas Department of Public Safety, as of 
April 4th, 2008, there are 853,646 licensed 
motorcyclists in the State of Texas and 
over one-third of them reside in D/FW. 

Demographics

Backroads strategically places distribution 
of magazines in geographic locations that 
connects with our demographic target 
which is:

n Men and women ages 30 to 60

n Household income $50,000 - 
$150,000+

n Motorcycle owners/enthusiasts

n Frequent travelers

n Homeowners

n Spends an average of $5,000+ per 
year on motorcycle accessories, 
parts and repair/modifications
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“EACH ISSUE WILL 
BE EMAILED TO 

OVER 30,000 LOCAL 
MOTORCYCLE 

ENTHUSIASTS.”

THERE ARE 
853,646 LICENSED 
MOTORCYCLISTS IN 

THE STATE OF TEXAS

We expect to reach 70,000 – 
100,000 readers per issue, with 
a growth rate of 20% every four 
months and sign-up hundreds 
of Backroads Club Memberships 
each month.

To reserve ad space call 817-349-4480 or visit www.backroadsmag.com today!



Backroads Club Membership

Backroads Magazine has created a program 
that costs businesses no money to increase 
their revenue, “Backroads Club Membership.” 
We work with participating businesses, like 
a partnership, to offer our Backroads Club 
members discounts on products and/or services. 
We take full measures in all marketing aspects 

to promote joining the Backroads Club Membership to increase our 
monthly revenue stream. In return, this will create additional traffic 
to participating businesses and generate more sales and increasing 
revenue.  This is what we offer our members for $4.75 per month:

n	 A physical issue mailed directly to you.

n 	 Discounts at many local motorcycle service shops, 

dealers, parts suppliers, apparel, restaurants, bars  

and other biker oriented establishments.

n 	 Guaranteed placement of any picture you send for 

magazine or website. (Has to meet approval)

n 	 Get paid $200.00 for any article submitted to  

Backroads that gets published in the magazine.

n 	 List your bike for sale on website.

n 	 Discount on Backroads merchandise.

n 	 Invitation to join Backroads rides.

n 	 Send you a physical membership card.

Call us ASAP and we will add your business to  
our participating lists of discount locations.

817-349-4480

CLUB

To reserve ad space call 817-349-4480 or visit www.backroadsmag.com today!
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What to Expect  
in the Magazine 
Backroads is a lifestyle magazine dedicated to the  

interests of both men and women motorcycle  

enthusiasts. Our readers can expect article content  

based on the following topics: 

Feature motorcycles with tech sheets 

“How to” articles 

Local, long-distant and destination rides 

Lodging reviews such as ranches,  
bed and breakfasts, hotels, etc… 

Places of interest 

Nostalgia photos 

Event coverage 

Fictional stories 

Articles/photos submitted by readers 

Interviews with motorcycle clubs  
and associations 

Group rides, benefit runs, rallies 

Event schedule 

Jokes 

Restaurant and bar reviews 

Advertorials about biker  
oriented businesses 

Women interest articles/stories 

Editorials 

Featured cover girl and centerfold  

Much more!

It’s not often that I see a bike that catches 
my undivided attention. Something 
unique that really shows the owner’s vi-

sion of what a custom bike should look like. 
I see “custom” bikes daily that come off the 
assembly line, one after another, looking the 
same. Sometimes a “cookie cutter” bike won’t 
fit the needs or the ideas of someone. The 
only route left is to build your own. This bike 
is one man’s idea of what a custom should 
look like. With a rigid frame, the tractor 
spring seat, ape hangers and a rear fender 
cut to where it’s almost nonexistent. This 
bike epitomizes the most basic, cut down 
form of motorcycle, the bobber. My personal 
opinion, there ain’t nothing cooler than a 
rigid frame and a sprung solo seat. It takes 
us back to the roots of motorcycle custom-
izing. When you add 120 cubic inches of 
balls-to-the-wall motor, you get the complete 
package; full bore muscle, a lightweight bike, 
minimal paint and lack of chrome. This bike 
was built to rip-up asphalt and nothing >>
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by John LightleThe night air across your face washes away another week of work as the lights from the city fades in your rear-view mirror. With the steadily murmuring engine cruising on high octane, your feet on the pegs long to be somewhere else. The boots you wear long for more dust.  The leather seat of your bike longs to tell a story of a time before it covered a motor and was used as a pillow for men that spent their nights under the stars. The pavement surrenders to an earthen road and lands you in a town that you’ve only seen in your grandfather’s western pictures. The town is near the legendary Chisholm Trail.  You are almost home. As a twist of the key silences your iron horse, you stand in your leathers and chaps and watch the sun set over a steeple and drape a vibrant variety of pink and orange hues across the darkening sky. In the morning when you wake up, after you have completely surrendered to the ambitions of your childhood - you will be a cowboy.  
As the roosters rise with the sun, chuck wagon cook Smilin’ Ed serves an open-flamed Dutch Oven made breakfast of bacon and eggs, sourdough biscuits with gravy and percolated coffee.  Raul the trail boss looks at you and tips back his straw hat.  He sum-mons a horse with a whistle of his lips and holds the reins out to you with his chafed, worn hands. As you place your dust covered boots into the horse stirrups, you become part of a tradition of American culture, a cowboy, and your first job is as a hand on the Beaumont Ranch.  

The 800 acre Beaumont Ranch is nestled in the gently roll-ing hills of Johnson County near the town of Grandview, Texas.  Originally purchased in the winter of 1997 by the husband and wife team of Ron and Linda Beaumont, the upscale resort ranch serves as a retreat center for weary travelers and city folks with a penchant for the cowboy lifestyle. Building on her twenty years of wedding and special event planning, Linda transformed the working cattle ranch and added a realistic late 19th century western town.  Nam-ing it Chisholm Fork, she collaborated with architects and contrac-tors in designing each one of the 18 buildings in rustic Old West fashion. But don’t believe the lodging is a part of the past.  The 16 overnight rooms are individually accented with a variety of taste-ful décor, each encompassing a unique theme. From the Pheasant Room to the Paisley Room, the quarters offer modern amenities such as refrigerators, coffee makers, internet access and televisions. The Beaumont Family set out to bring the cowboy experience alive to any and all of their welcomed guest.  Linda, along with daughters Ronnie and Shelly, run the day-to-day operation with an 

The Beaumont  Ranch
        
     

Riding in Western Tradition
cover story
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RIDE & REST
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MODEL: LAUREN HORNE

OCCUPATION: SECRETARY

TURN-ON: CAN MAKE GREAT 
CONVERSATION

TURN-OFF: ARROGANCE

PHOTO: WAYNE STEELE

SEE MORE PICS OF LAUREN 
BACKROADSMAG.COM

Full Page AD
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RAVING REVIEWS

RESTAURANT REVIEW
Ok, I know everyone has an opinion of where to eat great BBQ. I have tried countless recommendations and I still end-up with the same result. Cousin’s is the worlds greatest BBQ! Soon as you make it through the doors; you’re always greeted with a friendly smile and good ol’ Texas hospitality. The brisket is pit-smoked overnight, always lean and tastes perfect. Their serv-ing line that offers fresh fried okra, mac-n-cheese, ranch style beans, broccoli casserole and potato salad. After a long hot ride, you can always count on Cousin’s to have ice-cold beer and soda served with a frosty mug. If you still have room left, after the gener-ous portions, try one of their famous pecan-chocolate chip cookies, I usually buy a few so I can sneak one out for a late night snack! Through-out all my travels, Cousin’s still ranks #1. Try it for yourself and if you don’t like it, I have a great thera-pist, you need help! Go to www.cousinsbbq.com to get the address for Burleson, Fort Worth, or a loca-tion near you. 

BY Jeremy Yowell

BAR REVIEW
Need a biker friendly place to hang-out? Somewhere you can hear jammin music, drink ice-cold beer and let it all out? If so, Go to Cuttin’- Loose. Located at 744 N. Burleson Boulevard off I-35 in Burleson, TX, it never fails; you’ll have a great time! Darrell & Carol have owned the establishment for about 3 years. They’ve renovated the old country bar, Ferrill’s, into a very biker friendly environment. They offer great bike park-ing, pool, darts and even broomstick hockey. I wouldn’t recommend playing with Darrell, the man is an animal! Darrell & Carol think of their customers as family. They even encourage them to own a piece of Cuttin’- Loose by way of a custom ceiling tile airbrushed with personal features such as your name and face. They’re a neutral bar and welcome any rider; colors mean nothing here. Become a part of the Cuttin’- Loose family and make it your “home away from home.”  another happy customer

IS
TO

CK
PH

O
TO

.C
O

M

To reserve ad space call 817-349-4480 or visit www.backroadsmag.com today!



Advertising Rates & Specs

PREMIUM ADS						    

AD SIZE	 CONTRACT TERM		

	 1 x	 2 x (10%)	 3 x(15%)

Inside Front Cover-Full	 $1,550	 $1,395	 $1,317

Inside Front Cover- Half	 $880 	 $792 	 $748 

Page 1- Full	 $1,550	 $1,395	 $1,317 

Page 1- half	 $880 	 $792 	 $748 

Back Cover-Full	 $1,700	 $1,530	 $1,445

Inside Back Cover-full	 $1,350	 $1,215	 $1,147

Inside Back Cover-half	 $750 	 $675 	 $637 

Business Advertorial - Full	 $1,300	 $1,170	 $1,105 

Business Advertorial - half	 $750 	 $675 	 $637 

STANDARD ADS						    

AD SIZE						    

spread (2-PAGE)	 $2,200	 $1,980	 $1,870

Full page	 $1,180	 $1,062	 $1,003

Half page	 $650 	 $585 	 $552 

1/3 page	 $420 	 $378 	 $357 

1/4 page	 $250 	 $225 	 $212 

Business card	 $140 	 $126 	 $119

Mechanical Requirements
You may upload your ad’s digital file via FTP. Ads should be labeled with company 
name and an email should be sent to jeremy@backroadsmag.com with informa-
tion. Please email this address to request login information. E-mail attachments are 
OK as long as their size doesn’t exceed 5 MB. Files should be stuffed / zipped for file 
integrity. All ads supplied require 100% size lasers for confirmation of content.

All ads must be submitted as PDF, Tiff or EPS; minimum resolution 300 dpi.  We  
do not accept Quark, Microsoft Publisher, PowerPoint, or Works files.  Any ads 
submitted in these formats will be subject to design fees.  

All ads must conform to the following:
• 	 Final full size ads must meet magazine trim size and include 1/8” bleed  

image on all four sides minimum.
• 	 No content is to be within 1/4” of trim size.
• 	 All fonts and graphics must be embedded and conform to the specifications 

above for minimum image resolution.
• 	 All color ads need to be supplied as composite files.
• 	 DO NOT nest EPS files within EPS files!
• 	 All lines and line art images should be a minimum of 1/4 pt. thickness at  

final size to reproduce effectively on press.
• 	 All color images and files are to be supplied in CMYK. PMS and RGB colors  

will be converted to process.

Ad Specs 
Publication Trim Size - 8 3/8” x 10 7/8” (full page)
All bleeding ads - add 1/8” to all sides 

Spread	 15 1/4” x 10”
Spread  Bleed	 16 6/8’’ x 10 7/8”
Full Page                             	 7 3/8” x 10 5/8’’
Full Page Bleed	 8 3/8” x 10 7/8” 
1/2 Page Horizontal Bleed                 	 8 3/8” x 4 3/4”
1/2 Page Horizontal                   	 7 3/8” x 4 3/4”
1/2 Page Vertical	 3 5/8” x 9 5/8”
1/3 Page Vertical                         	 2 1/2’’ x 9 5/8”
1/4 Page	 3 5/8” x 4 7/8”
Business Card	 2 1/2” x 4 3/4
 

Terms
Payment is required in advance on all new accounts for first insertions. Subse-
quently, 50% is due with space reservation, and 50% is due within 10 days of 
invoice.  Advertisers will be charged 100% of ad price for any insertion cancelled 
by advertiser after the Space Reservation Close Date. 

Rates

Closing Dates
Issue                             	         Space                               Ad  
                                 	   Reservation              	  Materials      
Nov/Dec               	 Oct. 6                  	 Oct. 13              
Jan/Feb              	 Dec. 1                   	 Dec. 8
Mar/April         	 Feb. 2                	 Feb 9 
May/June          	 Mar. 30                	 April 6
July/Aug          	 June 1          	 June 8
Sept/Oct           	 Aug 3              	 Aug. 10

Full pg Spread

Non-bleed

1/2 V.

1/2 H.

Full pg

Bleed

Spread
1/2 H.

1/3
V.

1/6
V.

1/6 
H.

1/4

Advertising Design Services
Full page: $250.00 	 1/2 page: $175.00	 Fractionals: $125.00
(These rates include up to 1 hour of revisions per advertisement)

To reserve ad space call 817-349-4480 or visit www.backroadsmag.com today!
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•  OUR PLEDGE  •

Backroads Magazine is not just a “magazine.” We are a society, 

bringing together local motorcycle riders/enthusiasts to 

one central hub. Being part of the Backroads Club can be 

exciting and rewarding, but most of all, entertaining and 

fulfilling. Most motorcycle publications are in search for the 

next subscriber. Backroads is looking for the next member, 

someone that can relate to the motorcycle lifestyle. Our pledge 

is to bring local motorcycle riders/enthusiasts together to 

enjoy a common interest, motorcycles. 
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